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INTRODUCTION

DEAR MEMBERS OF THE NORTHERN FORUM:

This publication is intended to serve as a general guide to protocol and
etiquette in Northern Forum Member Regions and countries. The
reader should note that sometimes protocol will vary by situation and
thus some of the information in this handbook may not apply. But
generally speaking, modes of common courtesy are universal and
attempts to acknowledge and respect local social norms and customs are
greeted with delight.
All regions have a different character, but we hope that this handbook
will help you feel more comfortable while visiting abroad.
We have included all regions of the Northern Forum and two countries
who are not presently members (Norway and Sweden) and hope you
will find this handbook useful. If you have suggestions or feel we have
misrepresented or omitted something please let us know.

Sincerely,

The Northern Forum Secretariat
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MAP OF THE NORTHERN FORUM REGIONS
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NOTES ON THE REGIONS
The Northern Forum was formed because all these regions share numerous common
characteristics, like harsh climates, remoteness, sparse populations, etc. In order to give the reader
some general idea about the countries where the regions are located, we have classified this book
alphabetically by country and then by region.
The information contained in this book is current as of January 1st, 2004. Most regions hold
elections every four years, and therefore the names of the Governors or Premiers might change in
the future.
We also indicated links to web sites that are active as of January 1st, 2004. It is possible that in the
future, some of them will disappear or be replaced.
Where appropriate, we have included the flag of the region. Some regions do not have a flag,
since they are seen as part of a national entity and therefore use the national flag.
Some terms used to designate the regions need some clarification:
- In Mongolia, the term “Aimag” is used to designate a province;
- In the Russian Federation, the territorial divisions are as follows:
•
Oblast’ = Province
•
Republic (with a greater degree of autonomy than a Province)
•
Okrug = Territory (usually within a Province, and often termed Autonomous,
when a significant portion of the population is indigenous)
•
Krai = Frontier Territory
•
Rayon = Borough (within a Territory).
All the countries listed in this Book use the metric system and the Celsius temperature system,
with the exception of the United States. 220-240 Volts is the electrical norm for all of them, with
the exception of the United States, Canada and Japan. A4 paper format is also the standard
format, except in the United States and Canada. In everyday life, people in most of these
countries will commonly use the 24 hour format, instead of am and pm. Therefore, if you are
invited for dinner at 19 hours, this means at 7 pm. Dates will also be given with the day first, the
month second and the year third, and calendars start on Mondays, not on Sundays. Also, with the
exception of the United States and Canada, the standard for videos is PAL, not NTSC. DVDs can
be played on more recent computers in all zones, but before playing them on a DVD player,
ensure that the player works for all zones: otherwise, a DVD recorded for the U.S. in Zone 1 will
not be playable on a Finnish player (Zone 2) or a Russian player (Zone 5) etc.
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CONVERSION TABLES
This Protocol Book uses the metric system and the Celsius temperature system. We are offering
tables to help with conversion, as well as links to convert currency and to find the time in a
specific location.

Measurements
Metric
1 Meter =
1 Kilometer =
1 Square kilometer =

American standard
1.0936 yard
0.6214 mile
0.3861 square mile

Link to measurement conversions:
http://www.onlineconversion.com/

Temperatures
Celsius
+30
+20
+10
0
-10
-18
-30
-40

Fahrenheit
+86
+68
+50
+32
14
0
-22
-40

The formula for converting temperatures is as follows:
From Celsius to Fahrenheit: F = 20*9/5+32 = 180/5+32 = 36+32 = 68 degrees
From Fahrenheit to Celsius: C = (60-32)*5/9 = 28*5/9 = 140/9 = 15.56 degrees
Link to temperature conversions:
http://www.onlineconversion.com/temperature.htm

CURRENCY CONVERSION
Go to: http://www.xe.net/ucc/

TIME DIFFERENCES
Go to: http://www.timezoneconverter.com/cgi-bin/tzc.tzc
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CANADA
Location
Canada has an area of 9.970.610 square kilometers. Capital:
Ottawa.

Climate
Canada stretches from the Atlantic to the Pacific Ocean and
from the Arctic to the 55th parallel, and features a great variety of climates, from moist oceanic
and temperate climates to frigid, dry continental or Arctic environments.

Population
Approximately 31.902.200

Languages
Canada has two official languages: English, the first language of about 59 % of Canadians; and
French, the first language of 23 % of the population. 18% have either more than one mother
tongue or a first language other than English or French

Currency
Canadian Dollar

Primary industries








Agriculture
Forestry and logging
Fisheries
Oil and gas extraction
Mining
Construction
Information Technologies

Business style



Canadian culture and manners are similar in many ways to British and Americans but you
should be sensitive to the more traditional ways of life encountered in many rural areas.
It is essential to respect the customs of First Nations and Inuit- who are Native
Canadians- and increasingly affirming their rights and distinct identities.

Etiquette rules
Forms of address


You may find Canadians are quick to address each other by first names but it is suggested
to wait for your counterpart to suggest it. Usually a Mr, Mrs or Ms with the last name is
appropriate. Most names in Canada are composed of a first name, one or more middles
names and a last name

Greeting style



A firm handshake, direct eye contact and an open friendly manner are generally accepted.
If you see an acquaintance at a distance it is appropriate to wave or smile and nod.
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The greeting “how are you” is not meant literally: usually a response such as “fine, thank
you” is accepted.

Dress



In cities conservative business attire is appropriate, whereas in rural towns and small
cities you may find dress is less formal. When not working Canadians usually dress
casually.
Canadian winters are cold, so dress warm in the winter.

Gift giving
Business gifts should be modest. When visiting a home it is customary to take a gift.
Flowers, candy or alcohol are common gifts.

Entertaining





In a business situation the most common place to entertain is a public establishment such
as a restaurant where it is polite to allow your host to bring up business first.
Traditionally business is discussed at the end of the meal but increasingly things are
changing.
It is rare to be invited to a home to do business, so consider it an honor.
Tipping is usually 15% of bill.

Common traditions






Canadians often like to see themselves as brave warriors who have to endure each winter a
never ending struggle against massive amounts of snow and ice and extremely cold
temperatures. They proudly point out that their capital, Ottawa, is the coldest capital in the
world, whether this is technically true or not. This self-image of valour and fortitude against a
cruel winter cuts across linguistic, cultural and regional boundaries.
Canadians often compare themselves with the United States. Some Canadians argue that
government policies such as publicly funded medicine, taxation, and gun control make their
country different from the United States. These differences also have played a significant role
in migration of citizens of both countries to the other.
Canadians strive for international recognition. Because of the strong internal desires to
establish Canada as a nation culturally and politically distinct from the United States,
Canadians often expect people from other countries to be aware of, and applaud this
approach.

National holidays
Jan 1: New Year’s Day
April 9: Good Friday
April 11: Easter
April 12: Easter Monday
May 24: Victoria Day
July 1: Canada Day
Sept 6: Labor Day
Oct 11: Thanksgiving Day
Nov 11: Remembrance Day
Dec 25: Christmas
Dec 26: Boxing Day
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Useful links
http://canada.gc.ca/acanada/acPubHome.jsp?font=0&lang=eng
http://www.nlc-bnc.ca/caninfo/ecaninfo.htm
http://north.cbc.ca/
http://en2.wikipedia.org/wiki/Canadian_identity

NORTHERN FORUM MEMBER REGIONS
ALBERTA (PROVINCE OF)
Location:
The Province of Alberta is in Western Canada, north of the U.S.
border. British Columbia is adjacent to the West, Saskatchewan
to the East and the Northwest Territories lie to the North. It is a
continental province, with the Rocky Mountains in the West and
plains in the East, spanning a total of 661.185 sq. kilometers
Population
Approximately 3.064.200
Capital
Edmonton
Premier
Mr. Ralph Klein
Climate
Alberta experiences a variety of climatic conditions. It can reach 32 C in the south during the
summer and -18 C during the winter. In the summer, the average temperature ranges from 9 to 23
C, with warmer temperatures in the lower, southeast portions of the province.
Primary Industries






Oil and Gas
Forestry
Agriculture
Telecommunications
Tourism

Indigenous Populations




Algonquin First Nations (Cree, Blood, Ojibway, Blackfoot)
Sioux First Nations (Dakota)
Athabascan First Nations (Slave, Chippewayan, Beaver, Sarcee)

Particular Traditions
Alberta prides itself for its cattle ranching and rodeo traditions. It also has a very important oil
and gas industry, headquartered in Calgary.
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Useful Links
Government Site: www.gov.ab.ca
Tourism Link: http://www.travelalberta.com/main.htm

YUKON TERRITORY
Location
The Yukon territory covers 483.450 square kilometers in the
far northwestern part of Canada. It borders British Columbia
in the South (latitude 60 N), Northwest Territories in the
East, and the U.S. state of Alaska in the West (longitude 141
W). In the North is the Beaufort Sea.
Population
Approximately 31.070
Capital
Whitehorse
Premier
Mr. Dennis Fentie
Climate
The Yukon Territory has a sub-arctic climate with average temperatures rising above 10 C for no
more than four months a year. Winters are cold with long dark nights. Summers are mild with
long sunny days.
Primary Industries
 Mining (gold, silver, lead, zinc, copper)
 Oil and Gas
 Forestry Products
 Construction
 Tourism
Indigenous Populations
 Gwich’in
 Kluane
 Tuchtone
 Tanana
 Tagish
 Tlingit
Particular Traditions
Yukoners have a reputation for being rugged and hospitable. They enjoy the cold, and have the
toughest (although not the longest) dogsled race in the world between Alaska and the Yukon, the
Yukon Quest. Approximately one-fifth of the Yukon's population is Native American, and
continue to practice subsistence hunting, fishing and trapping even today.
Useful links
Government Site: www.gov.yk.ca
News: http://www.whitehorsestar.com/
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CHINA (PEOPLE’S REPUBLIC)
Location
• The People’s Republic of China is located in Eastern
Asia, bordering the East China Sea, Korea Bay, Yellow
Sea, and the South China Sea, between North Korea and
Vietnam.
•
•

Total area: 9.596.960 sq km.

Capital: Beijing.

Climate
China has a marked continental monsoonal climate characterized by great variety. Most parts are
in the northern temperate zone while the southern areas are in the tropical or subtropical zone and
northern areas are in the frigid zone. Most parts of China have a clear division between seasons.
In winter, northerly winds from high latitude areas keep the northern part cold and dry, while in
summer, monsoons from southern coastal areas bring warmth and moisture. In northern China,
summer is dry and sweltering and winter is formidably cold. Sandstorms sometimes occur in
April in this area, especially in Inner Mongolia and Beijing.

Population
Approximately 1.261.832.500

Languages
Standard Chinese (Mandarin) is the nations principal language. The Yue (Cantonese), Wu
(Shanghaiese), Minbei (Fuzhou), Minnan (Hokkien-Taiwanese), Xiang, Gan, and Hakka dialects
are spoken locally. The Tibetan, Mongol, and Uighur minorities also speak their own dialects

Currency
Renminbi (yuan)

Primary industries






Agriculture
Machinery
Textiles and apparel
Iron/steel
Metallurgy.

Business style


Finesse and diplomacy characterize the Chinese business approach.
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It is important to respect hierarchy, and to avoid misunderstandings and disagreements,
since they lead to one partner losing face.
Bargaining is respected tradition in China, which requires trust and honesty. During
negotiations, your counterpart will use roundabout ways to avoid saying “no”, and will
endeavor to reach a common understanding.
Meetings, receptions and other events start on time. It is considered very rude to be late.
When a reception is scheduled to end at a given hour, all guests expected to leave at that
time. Your host will make a final toast of statement to indicate that the event has
concluded.

Etiquette rules
Forms of address
The family name is used first before a given name to identify an individual.

Greeting style

 Nod or bow slightly as you meet with someone. Handshaking is widely accepted in China,
and can be done after a slight bow, although you should wait for your host to initiate the
handshake. Chinese will often nod or bow slightly as a.
 If you are asked if you have eaten, do not take it literally, and just reply “yes” to indicate
you are in good health.

Dress
Business attire is conservative: dark suits and ties for the gentlemen, dark suits for the
ladies with no showy jewelry. Leisure attire is more relaxed, particularly in the summer,
when hot weather dictates lighter clothing, but it is still conservative. Women are
expected to wear dresses, keep a neat appearance at all times, and should not cross their
legs when seated.

Gift giving
Gift giving may be associated with bribery so be cautious when presenting gifts. If it is a
gift for an individual, presenting the gift in private would be more appropriate. The
recipient may decline the gift several times before accepting and you may be expected to
do the same, so it is suggested to bring a few gifts with you. Appropriate items are
liquor, pens (no red ink), handicrafts or coffee table books.

Gestures
 Do not point with your finger, or use excessive hand gestures.
 When offering your business card, hold it with both hands and present it to your host.
 Do not touch people, it is considered uneducated.

Entertaining
 Many business functions will occur in restaurants
 Wait to be seated when you arrive at a function, there is a
seating etiquette based on hierarchy in Chinese business
culture: usually the guest of honor will be seated first and
will also be the first to begin the meal. You will be able to
identify the guest of honor because they will be the first
seated and they will usually sit in the middle of the table
facing the door. The host will usually sit to the left of the
guest of honor, then seating will descend by rank.
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 Business is not usually discussed during meals.
 Meals will include large amounts of food and several courses. It is polite to sample all
dishes. Do not leave your plate completely empty, as this will signal to your host that you
were not given enough food.
 Tea is often served as a way to establish a rapport before business meetings and after meals,
but beware if you are served a second cup of tea with finger foods, it may be used for
rinsing you fingers.
 If you are using chopsticks, when finished, place them beside your bowl. If you place your
chopsticks parallel to each other on top of your bowl, it is a sign of bad luck and standing
your chopsticks straight up in your bowl is extremely rude.
 It is customary to reach in front of others to get food, it is also appropriate to put bones on
the table or on a plate, never in your bowl. You may be served rice toward the end of a
meal as filler, and if you are unsure how to eat your rice, follow your host - it is appropriate
to bring the bowl closer to you.
 If you are offered a toothpick, it is fine to use it as long as you cover your mouth with your
other hand i.e. hiding the toothpick
 Forming a personal relationship in your business dealings is very important. It may be
expected that you participate in the strong drinking culture that exists, as generally, the
Chinese regard with suspicion anyone who does not participate in the inevitable drinking
that takes place during almost all business dinners. And it is at these kinds of social
occasions that most negotiating breakthroughs are made.

Common traditions
Do not be offended by personal questions about your family. The family is at the center of
Chinese society and is the object of great interest. It might be a good idea to have some pictures
of your family with you to satisfy your host’s curiosity.

National holidays
Jan 1: New Years Day
Late Jan/Early Feb: Chinese New Year (3 days off)
May 1: Labor Day
Oct 1: National Day (2 days off)

Useful links
http://www.china.org.cn/
http://china4visitors.com/links/chinafacts1.htm
Online Newspapers
http://www1.chinadaily.com.cn/news/index.html
http://www.china.org.cn/english/index.htm
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NORTHERN FORUM MEMBER REGION
HEILONGJIANG PROVINCE
Population: 36.4 million
Capital
Harbin
Governor
Mr. Zhang Zuoji
Climate
The Heilongjiang Province has a continental monsoon climate, between the temperate and frigid
zones, with annual temperatures of –4 °C to 4 °C. The temperature difference between its north and
south parts is 8 °C. Most of the areas are windy in spring, and its southwestern part, in particular, is
rich in wind energy source.
Primary Industries:
 Agriculture
 Oil
 Timber
 Large generating facilities
 Freight trains
 Metallurgical equipment
 Tools and measuring tools
 Mini and light motor vehicles
 Heavy building machines
 Trade with Russian Far East
Indigenous Populations




Tungus-Manchu (Hedre)
Daur
Evenk

Particular Traditions



Harbin was founded by the Russians in the late 19th century, and some downtown areas have
kept their Russian Far-East style. The Russian cathedral, Saint-Sophie, can be visited, but is
no longer used for religious purposes.
The Harbin Ice Festival is an annual event held in Harbin, the capital city of Heilongjiang
Province. Usually falling on January 5 and lasting a month, the festival exerts a strong draw
on both local residents and visitors.

Useful Links
http://www.china.org.cn/english/features/43580.htm
http://www.travelchinaguide.com/cityguides/heilongjiang/
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FINLAND
Location
Finland is located in Northern Europe, bordering
the Baltic Sea, the Gulf of Bothnia, and the Gulf of
Finland, between Sweden and Russia and has an
area of 130,094 sq. miles. The capital is Helsinki.

Climate
Finland is a relatively long country North to South and has characteristics of both a maritime and
a continental climate

Population
The population of Finland is roughly 5.2 million.

Languages
The official languages are Finnish, Swedish and Saami. English is widely spoken

Currency
Euro

Primary industries








Electronic and electrical products
Pulp and paper
Machinery and equipment
Metal products
Transport vehicles
Timber and wood
Chemicals

Business style




Finns may begin business right away without small talk.
Personal questions should be avoided but good topics of conversations are hobbies,
travel, sports and politics.
The workweek is generally 8:00 am to 4:30 pm Monday to Friday. During the winter
months some business may operate from 9-5. In the summer, government operates from 8
am-3:15 pm.
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Shops are open 9-5 during the week and close between 1-3 on Saturday, while larger
stores remain open later in the evenings except on Saturdays.
Vacations can amount to 4-5 weeks per year so keep this in mind during the summer
when many Finns take their holidays.

Etiquette rules
Forms of Address
The order of Finnish names is first name followed by last name and it is appropriate to
address someone in this manner or by a title (Mr., Ms.) followed by a last name.
Greeting
A firm handshake is the standard greeting and when in groups it is appropriate to shake hands
with the women first.
Dress
 Dress is fairly conservative for business
 Men should remove their hats when speaking to others or when entering a building
Gift Giving
 A bottle of wine or flowers are appropriate gifts when invited to a home.
 Gifts to business associates are not necessary.
Gestures
 Crossing arms can be interpreted as a sign of arrogance, hands in the pockets can be
considered impolite
 To be polite use direct eye conduct when conversing.
 Remove your shoes when entering homes.
Entertaining
 When invited to a Finnish home a gift of flowers are appropriate.
 Thank you notes to a host are appropriate the next day
 Being invited to a sauna is an honor, and the invitation should be accepted
 Finns appear sometimes to be rather reserved and visitors should not feel alarmed if there
is a lack of small talk during the first half hour or so.
 Drinking coffee is very common in offices and homes, and Finnish coffee can be quite
strong.

Common Traditions





Finns may appear quiet and not interested in small talk, they also tend to keep some personal
space in public places. This should not be perceived as being rude.
Sauna is an institution in Finland, most houses and apartments have saunas built in them. The
sauna is a place to get clean, relax, and talk. The sauna links modern Finns with their origins,
living “in the woods,” because of its ancient style and its nature-like connotation in people’s
mind.
Finns tend not to use superlatives while talking or not to show their excitement very clearly
and they pursue practical objectives in life.
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Finns value the independence that Finland has managed to keep through the wars.The term
“Sisu” means “determination to overcome obstacles”, and has long been regarded as
symbolizing the character of the Finns.
Finns are usually very interested in what foreigners think about Finland.
Finland has a unique language that is quite different from neighboring countries.

Useful links
Online Newspaper: http://virtual.finland.fi/news/
Government Homepage: http://www.valtioneuvosto.fi/vn/liston/base.lsp?k=en
Tourist Information: http://www.gofinland.org/

NORTHERN FORUM MEMBER REGIONS
LAPLAND (PROVINCE OF)
Location
Lapland is in northern Finland and can be divided into eastern and
western Lapland. Lapland borders Norway in the North, Sweden in the
West, Russia in the East and the Finnish Province of Oulu to the South.
The province has only 4 towns and Rovaniemi is the provincial capital
and home of one of the Northern Forum’s Associate Secretariats.
Capital
Rovaniemi
Population
203.000
Governor:
Mrs. Hannele Pokka
Climate
Winter usually begins in mid-October in Lapland and lasts about 200 days. The average
temperature remains below 0°C. During the short summer, the average daily temperature is
consistently above 10°C.
Primary Industries
 Timber
 Steel
 Energy
 Construction
 Eco-tourism
 Agricultural products
Indigenous population

18
Sámi (4 to 5.000). The homeland of the Sámi reaches from Central Norway and Sweden through
northern Finland and into the Kola Peninsula in Russia. The Sámi (“sapmelas” in Saami) number
roughly 75.000 in total.
Particular Traditions
The Sámi people have very different traditions from the Finns in Lapland, and are very proud of
the indigenous culture they share with other Sámi in Sweden, Norway and Russia.
Useful Links
http://www.lapland.fi
http://www.laplandfinland.com/select_language.asp

OULU (PROVINCE OF)
Location
The Oulu Province is located south of Lapland, and north of Western
Finland and Eastern Finland. It also borders the Gulf of Bothnia in the
west. Oulu is the largest city in northern Finland (pop.: 123.000).
Governor:
Mr. Eino Siuruainen
Capital:
Oulu
Population:
456,000
The Province can be divided in two areas; North Ostrobothnia (366.000) in the West and Kainuu
(90.000) in the East.
Climate
The Oulu Province belongs to a sub-Arctic climate. The City of Oulu has a moderate climate
because of its maritime location. At Oulu's latitude the average monthly temperatures range from
-11°C in January to 16°C in July. The eastern part of Oulu province, Kainuu, is one of the
snowiest areas in Finland. The climate in eastern part is also more continental. The mean
temperature in January is -16 C in the Northeast (Oulanka).
Primary Industries:









Metallurgy
Electronics
Shipbuilding
Pulp and paper
Copper refining
Foodstuffs
Chemicals
Textiles and clothing

Particular Traditions
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The City of Oulu is a prominent technological center, where one of the largest cell phone
companies in the world, Nokia, has major facilities.
Useful Links:
City of Oulu www.ouka.fi
http://en2.wikipedia.org/wiki/Oulu_(province)
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ICELAND
Location


It is located in the North Atlantic between the Greenland Sea
and the North Atlantic Ocean, northwest of the UK.



Iceland has an area of 63.612 sq. kilometers and the capital is
Reykjavik.

Climate
Considering the location of Iceland its climate is mild, especially in winter. Coastal areas in
Iceland tend to be windy but thunderstorms are rare. Average temperatures С in Reykjavik in
July are 11° and average winter temperatures in February are 0°С.

Population
Approximately 286.000 (2002 estimate) of mixed Norwegian and Celtic ancestry.

Languages



Icelandic is the official language
English is commonly spoken and many speak Danish, Norwegian, Swedish, German or
French.

Currency
New Icelandic krona

Business style
Business style is less formal than continental Europe. Icelanders are relaxed in their business
style. Note that during the summer months, many Icelanders may be on vacation, so it is
recommended to make an appointment for meetings. Some firms may close completely for an
annual three-week holiday (usually in July).

Etiquette rules
Forms of Address:
 You may address men and women as Fru(Mrs.) and Herra(Mr.)
 Icelanders are called by their first names because their surnames are a combination of the
father's first name followed by the designation of son or daughter. (Example John, the
son of Magnus, will be called John Magnusson while Mary would be Mary
Magnusdottir).
 The telephone directory is listed by first names.
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Greetings style:
A handshake is the standard greeting
Dress
Careful attention is paid to appearance in Iceland: while business dress is more formal (this
includes social functions), casual wear is acceptable for less formal occasions.
Gift Giving:
If invited into someone's home, it is customary to bring a gift or flowers and a card.
Gestures
Avoid brisk and large gestures, and speak calmly.
Entertaining:
 Visitors will often be invited to the homes for dinner, especially if it is for business
 Tipping is not required.
 American Express credit cards are not widely accepted.

Common Traditions




The Vikings who settled Iceland in the ninth and tenth centuries brought with them their
language which has remained basically unchanged ever since. Literacy has been widespread
ever since the first sagas were written down in the thirteenth century, and people today can
still read them without difficulty.
Food is delicious and sometimes quite exotic. Meat is commonly smoked, and the delicious
hangikjöt (smoked lamb) is still popular today. Among dairy products, a big favorite with
visitors is skyr (curds), especially served with fresh bilberries in late summer. On the more
adventurous side is slátur, which literally means "slaughter" but is like haggis, or try
fermented shark.

Useful links





Government Homepage: http://brunnur.stjr.is/interpro/stjr/stjr.nsf/pages/englishindex
Icelandic Foreign Service Site: http://www.iceland.org/
Daily news Online: http://icelandreview.com/
Tourism: http://icetourist.is/

NORTHERN FORUM MEMBER REGION
AKUREYRI (CITY OF)
Location
 Akureyri is located in North East Iceland, 60 km south of the Arctic Circle in a long fjord
and the city is surrounded by mountains.
 As Iceland's second largest city, Akureyri is a center of commerce in the North.
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Population
Approximately 15.000 inhabitants
Climate
The average temperature in Akureyri in July is 11 °С and the average temperature in February is 2°С.
Major







Industries:
Fish processing
Aluminum smelting
Ferrosilicon production
Geothermal power
Tourism
Regional service sector – University of Akureyri and medical services.

Particular Traditions
Akureyri is Iceland's second port after Reykjavík - the main fishing centre and general cargo
facility of the north coast. The city is set in one of the richest and most beautiful agricultural areas
of the country. Thanks to a strong economy, Akureyri enjoys a high standard of living. Akureyri
contains one of the country's leading universities, which plays an important role in training
people. Local people value their surroundings as a good place to live, work and play and are
careful to preserve this special environment.
Useful Links
 Akureyri: http://www.akureyri.is/
 Port of Akureyri: http://www.port.is/
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JAPAN
Location
Japan is located in East Asia on the western edge of the
Pacific Ocean. The total area is 377.835 square kilometers
and the capital is Tokyo.

Climate
Winters are cool and sunny in the south, cold and sunny around Tokyo (which occasionally has
snow), and very cold in the North where Hokkaido Prefecture is located, which is covered in
snow for up to 4 months a year. Summer, between June and September, ranges from warm to
very hot, while spring and autumn are generally mild throughout the country. Rain falls
throughout the year but June and early July is the main rainy season. Typhoons are only likely to
occur in September or October but rarely last more than a day.

Population



Total population is 126.974.628 people
Ethnic groups – Japanese (99%), others (1%) – Koreans, Chinese, Brazilian, and
Filipino.

Languages
The official language is Japanese.

Currency
Yen

Primary industries









Motor vehicles
Electronic equipment
Machine tools
Steel and nonferrous metals
Shipyards
Chemicals
Textiles
Processed food

Business style



Office hours are from 9am to 5 pm, Monday to Friday;
The Japanese are very organized and prepare carefully for meetings. It is advisable to
provide meticulously prepared documents prior to any meetings and to follow
agendas and schedules closely.
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Meeting, receptions and other events start on time. It is considered very rude to be
late. When a reception is scheduled to end at a given hour, all guests are expected to
leave at that time. Your host will make a final toast or statement to indicate that the
event has concluded.
Do not laugh excessively or engage in continuous
talk. It is a sign of discomfort.
Give and receive business cards with both hands.
After receiving the card, look at it and then at the
individual. It is appropriate to place business cards
on the table in front of you during business
meetings. When given business cards place them in
your wallet, since bending someone’s business card
is considered impolite. Do not put business cards in
your pocket;
Make sure to take into consideration travel time before a meeting since traffic time
can be a challenge;
Do not assume that “HAI” is an absolute “YES”;
Jokes and the use of irony are not recommended;
Do not expect to sign a contract at the initial meeting. Focus on building the
relationships.
Do not promise a reward. They are contrary to the cultural norms.

Etiquette rules
Forms of address




For a Governor, use Governor and last name
Do not use first name unless given permission to do so.
Generally, on first meetings, use title and last name (for instance Mr. Masuda), and
when you are on a working relationship, use the suffix –san: Masuda-san.

Greeting style




Greet your Japanese colleague with a slight bow, palms on your thighs and heels
together;
The Japanese do not shake hands between themselves;
The Japanese will be delighted if you use some greetings in their language;






Business attire is conservative – a dark suit is expected for both men and women;
Light clothing is necessary for summer months;
Winter – warm winter clothing is required through all winter months;
Western clothing is available is stores, but sizes tend to be small.

Dress

Gift giving
A small gift is customary when first meeting a potential business associate.
Gestures
 Greet your Japanese colleague with a slight bow, palms on your thighs and heels
together;
 Indicate “NO” by waving your hand in front of your face with your palm to the left;
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Do not focus on numbers 4 and 9 since they signify death and suffering. Odd
numbers are lucky.
Do not chew gum and eat food while being outside.

Entertaining
 Japanese love to drink and eat after work. Going out with your office colleagues is
considered to be the norm.
 Drinks at lunch are very rare.
 It is very unusual to be invited to a dinner party at your host’s house.
 If you are invited to your host’s house, it is important to bring a small gift, such as a
coffee table book, wine, or a craft from your home region.
 When entering a private home, you will be given some slippers to wear after you have
removed your shoes.

Common traditions







The Japanese are very proud of their ancient traditions, passed from generation to
generation. Some of them are well-known all over the world, like ikebana (the art of
flower arrangements), tea ceremonies and sumo wrestling. In all aspects of life, the
Japanese endeavor to preserve harmony and beauty in simple but refined ways.
The Western ways are encroaching on these traditions, particularly in the cities, where
teenagers will easily succumb to the latest fad and carry it to the extreme. Prestigious
brand names are considered as a status symbol and many Japanese will seek them
eagerly.
At the same time, technological achievements are also a source of great pride for the
Japanese, and enjoy perhaps a greater recognition in other countries than Japanese
traditions.
Earthquakes are common in Japan, however construction techniques are of very high
standard, so damage is normally minimal. Even after a strong earthquake, business
meetings generally proceed a scheduled.

National holidays
Jan 01: New Year's Day.
Jan 13: Coming of Age day or Young Adults Day.
Feb 11: National Foundation Day.
Mar 21: Spring Equinox.
Apr 29: Nature Day.
May 03: Constitution Day.
May 04: People's Day.
May 05: Children's Day
Jul 20: Day of the Sea
Jul 21: Monday after Day of the Sea
Sep 15: Respect for the Elders Day
Sep 23: Autumn Equinox
Oct 13: School Sports Day
Nov 03: Culture Day
Nov 23: Labor Thanksgiving Day
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Nov 24: Monday after Labor Thanksgiving Day
Dec 23: Emperor's Birthday.
The following days are not official national holidays but you are
not likely to be able to schedule any business meetings on that day.
Apr 01: New School year starts, job changing and office moving day.
Aug 13: Festival of the Souls. (Wed Thu Fri)
Aug 14-15: This is the period when Japanese visit the graves of their ancestors.
Dec 28: Last working day of the year for most office workers. Offices will be closed from
December 29 through 31.

Useful links





Government http://www.jinjapan.org/navi/category_2.html
Daily News http://www.jinjapan.org/navi/category_1.html ,
http://www.japan-guide.com/e/e622.html
http://gojapan.about.com

NORTHERN FORUM MEMBER REGION
HOKKAIDO PREFECTURE
Population
The population of the Hokkaido Prefecture is approximately
5.690.000 people
Capital
Sapporo
Governor
Mrs. Harumi Takahashi
Climate
Hokkaido climate is dry and moderate in summer, cold and snowy in winter. Hokkaido is on the
border between the temperate zone and the sub-arctic zone. Its Pacific coast area has relatively
little snowfall. The prefecture is less affected by typhoons and rainy seasons than elsewhere in
Japan. Hokkaido has snow from the middle of October to the middle of April with sub-freezing
temperature. The average temperature in January is -5C in January and 20C in July in Sapporo.
Primary Industries:
 Agriculture
 Fishing
 Timber
 Trade with Russian Far East
Indigenous Populations:
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Ainu (officially 500, probably more)
Particular Traditions
Hokkaido has a strong environmentalist tradition due to its extremely varied scenery, ranging
from agricultural areas to woodlands, mountains and even volcanoes. In the winter, a variety of
winter sport events and fantastic snow / ice festivals are held throughout Hokkaido. People enjoy
hot dishes (nabe, etc.) made from abundant fresh seafood. It is also fun to relax in hot springs.
Useful Links
http://www.pref.hokkaido.jp/menu.html
http://www.outdoorjapan.com/areaguides/prefecturehokkaido.html
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KOREA (REPUBLIC OF)
Location
 South Korea is located in the Eastern Asia, with the southern
half of the Korean Peninsula bordering the Sea of Japan and
the Yellow Sea.
 The total territory of South Korea is 98.480 square
kilometers.
 Capital – Seoul

Climate
The Republic of Korea has a temperate climate with four distinct seasons. Seoul's average
temperature in January is -5° C to - 2.5° C; in July the average temperature is about 22.5° C to
25° C.

Population
The total population is approximately 48.324 million people

Languages
Korean and English languages

Currency
South Korean Won (KRW)

Primary industries










Electronics
Automobile Production
Chemicals
Shipbuilding
Steel
Textiles
Clothing
Footwear
Food processing.

Business style




Be straightforward in all business deals;
Business meetings start on time, and seating is arranged by seniority.
Be prepared to negotiate for a long time. It is important for Koreans to establish
relationships during business deals;
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It is considered a positive gesture to have the Korean spelling on the back of your
business cards;

Etiquette rules
Forms of Address
 Korean names consist of three Chinese characters that are pronounced with three
Korean syllables. The last name comes first and the remaining two characters form
the first name, in which one character indicates the generation.
 When addressing Koreans, use Mr. or Mrs. and the last name.
 Korean women do not change their names with marriage.
 Koreans do not refer to other people by their first name except among close friends.
 Younger people do not address the elders by their first name. It is considered
impolite.
Greeting Style
 When being introduced to a woman, do not shake hands or address her by her first
name.
 Always be aware of your posture.
Dress
Conservative business attire is appropriate.
Gestures







Always be aware of your posture, it is better to be stiff than relaxed in the presence of
Koreans,
Support the right arm (between the wrist and elbow) with the left hand shaking hands;
Do not cross your legs in the presence of Koreans. It is considered impolite and rude.
Do not ask personal questions – they are considered vulgar;
Do not touch the opposite sex and elders in public. It is a sign of disrespect.

Useful Links
 http://www.korea.net

Common traditions






Long ago the Chinese called Korea "dongbangyeijiguk", the "country of manners in
the east." While distinct from China and Japan, Korea shares with them a long
tradition rooted in manners and courtesy. The Koreans have great respect for their
ancestors and their elders.
Preserving harmony, cultivating beauty and requesting the gods to ensure prosperity
are tenets of Korean culture. The Korean holidays are based on a lunar calendar and
the customs surrounding them show great appreciation for the cycle of seasons and
the environment.
Korea has developed its own way of cooking distinct from those of its neighbor
countries. Many Korean dishes are fermented. Soy bean sauce, bean paste and
Kimch'i are the products of having explored ways to keep foods fresh. Dried and
salted fish illustrate another way to preserve foods. Kimch'i pickled with salt, red
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pepper, garlic, spring onion and condiments is the most common food in Korea and is
gaining popularity in other countries.

National holidays
Solar
January 1st and 2nd: New Year's Day
March 1: Independence Movement Day
April 5: Arbor DayMay 5: Children's DayJune 6: Memorial DayJuly 17: Constitution DayAugust 15: Liberation DayOctober 3: Foundation Day
December 25: Christmas DayLunar
New Year's (Seol-nal)- 1st day of 1st month, plus the day before and after
Buddha's Birthday (Seokka Tanshin-il)- 8th day of 4th month
Harvest Moon Festival (Chuesok)- 14-16th days of 8th month

Useful links




Government: http://www.korea.net
Tourism: http://english.tour2korea.com/
Media: http://www.koreaherald.co.kr/index.asp
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MONGOLIA
Location
 Mongolia is located in Northeastern Asia, between
China and Russia
 The total area is about 1.5 million square
kilometers
 Capital – Ulaanbaatar or Red Hero has a
population of approximately 700.000.

Climate
Mongolia has warm summers and cold winters. The average temperature in most of the country is
below the freezing point from November to March and close to it in April and October. The
average temperature in January (Ulanbaatar) is -25 C and in July 17 C. Summer lasts about 100
days from the end of May until September. In winter it snows throughout the country, but not
heavily.

Population
About 2.5 million people

Languages



Official language – Khalkha Mongol
Foreign languages – English, Russian

Currency


Tughrik (Tug) = 100 Mongos

Primary industries






Livestock breeding
Mining
Manufacturing
Oil and gas
Cashmere production

Business style




Office hours are from 9am to 6pm, Monday through Friday
In the city, business attire is conservative. Outside of cities, dress is informal.
Negotiating style is direct, without lengthy preliminaries.

Etiquette rules
Forms of address
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Address people as Mr. or Mrs. with their last name.
When you know the person better, it is customary to switch to the first name, except
when addressing an older person.

Greeting style




Handshake
Remove your hat when going into an office or a house
Ensure you remove your gloves when shaking hands

Dress
Suits are recommended, light for summer time and warm for winter

Gift giving
Leave a small gift, other than money, for your hosts (souvenirs from your own country make
good gifts)

Gestures
•
•
•
•
•
•

Receive things with the right hand or both hands and ensure that your sleeves are rolled
down
Receive food, a gift or anything similar from a Mongolian with both hands or with the
right hand supported at the wrist or elbow
Don’t walk in front of an older person
Don’t touch other people’s hats
Don’t point a knife in the direction of anyone
Don’t give things by throwing them

Entertaining




Having a formal dinner in a restaurant with your hosts is recommended
You may also want to visit the countryside with your hosts
When served alcohol, you should sip three times to be polite. “Eruul enkhiin toloo”
means “cheers”! It is also customary to sing when getting together for such occasions.

Common traditions




Gengis Khan (Chinggis Khan), the 13th century ruler who conquered China and Russia, is
a national hero in Mongolia, symbolizing Mongol unity. He has a well-visited memorial
in Ulaan-Baatar, and the Mongols are very proud of his achievements.
Photos are not permitted in temples and monasteries.
Mongols do not live only in Mongolia. They are also found in the Inner Republic of
Mongolia (China), and among their tribes are the Tuva people (Republic of Tuva, Russia)
and the Buriat (Republic of Buryatia and the autonomous regions of Buryat-Aginsk and
Buriat-Ordinsky, Russia).
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If you happen to visit a ger (yurt) in rural Mongolia, a few rules have to be followed:
Don’t
 walk round inside the ger in a clockwise direction
 whistle inside a ger or house belonging to a Mongolian
 let your feet point in the direction of the altar (which will be in the north side) when
sitting in a ger, or turn your back to the altar and religious objects at the back of the ger
 tread on the threshold of the ger when you walk over it
 lean against a support column, furniture or wall of the ger
 stamp out a fire or put water or any rubbish on it; fire is sacred
Do
 take at least a sip or nibble of the delicacies offered
 Famous traditional meal – boiled mutton with lots of fat and flour with either rice or dairy
products
 Boodog - whole carcass of a goat or a marmot roasted from inside; the carcass is filled
with burned stones
 Mongolian Tea (SUUTEI TSAI) – salty tea with milk
 sit with your feet underneath you or cross-legged, not outstretched. Women should sit
with their legs together.

National holidays
January 1st
Feb. 13-14
June 1
July 11-13
July 11-13
July 27-28
Nov. 26

New Year Day
Lunar New Year
Mother and Child Day
National Holiday
Naadam Festival (wrestling, archery and horse racing)
Chinggis Khaan State Worship
Constitution Day

Useful links
http://www.mongoliatoday.com/
Government: http://www.extmin.mn/aboutMFA.htm
http://www.pmis.gov.mn/indexeng.php
Travel:
http://www.travelmongolia.com/?source=overture
http://www.mongoliatourism.gov.mn/
http://www.discover.mn/
News:
http://ubpost.mongolnews.mn/

NORTHERN FORUM MEMBER REGION
DORNOD AIMAG
Location
Dornod Aimag is located in the northeastern corner of Mongolia. Its total territory covers 123,600
km2
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Population
83,700
Capital
Choibalsan
Governor
Mr. Tsevegsurengiin Janlav
Climate
Dornod Aimag has a very dry climate: it can be quite cold in the winter (-20 C), but relatively
warm in the summer (+20 C), with very little precipitation.
Major industries






Petroleum
Mining
Light industries
Food processing
Construction

Particular traditions
There are many historical memorial sites to Chinggis Khaan in Dornod including the Dam of
Chinggis, the Road of Chinggis, and the Wall of Chinggis. The latter stretches 500-600 km before
reaching the Chinese border. Long earthen walls known as The Dam of Chinggis were found and
as with so many things in Mongolia, a legend lies behind the Dam. "The road was built by
Chinggis Khaan. Because there was an inherited tradition that the bride of the Khaan must be
invisible to the Khaan, the wall was built by hundreds of people separating the Khaan and his
bride on different sides of the wall."
Links
http://www.extmin.mn/dornod_aimag.htm
http://www.mnec.org.mn/sap/eneastern.htm
http://ubpost.mongolnews.mn/virtualmongolia/mongoliatraveler/dornod.htm
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NORWAY
Location





Norway is situated in Northern Europe and borders the
North Sea and the North Atlantic Ocean.
The total area is 324.220 square kilometers.
The border countries are Finland, Sweden, and Russia.
Capital - Oslo

Climate
Coastal areas have a moderate climate owing to the Gulf Stream and North Atlantic Drift. Inland
temperatures are more extreme with hot summers and cold winters (November to March). The
northern part of the country inside the Arctic Circle has continuous daylight at midsummer, and
twilight all day during winter.

Population
Approximately 4.419.955

Languages



Norwegian (official)
English and Swedish are the most commonly used foreign languages

Currency


Norwegian krona, NOK

Primary industries











Oil and gas
Food processing
Shipbuilding
Pulp and paper products
Metals
Chemicals
Timber
Mining
Textiles
Fisheries

Business style


Typical work hours are from 8 am to 4 pm
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Etiquette rules
Greeting Style
 A hand shake is a typical standard greeting for people in Norway
 People greet each other by saying MORN (good morning) at any time of the day
 It is considered rude to speak loud in public since Norwegians are in general quiet people
Dress
 Business casual is appropriate for business meetings
 Blue jeans and T-shirts are allowed for informal meetings
Forms of Address
 The use of first names is not common in Norway; people usually address each other by
Mr./ Mrs.
 To show respect to old people, young people usually use titles
Gift Giving
 Flowers, wine, and chocolate are appropriate gifts for any occasion
 Norwegians do not give gifts during the first business meeting; it may be considered
insulting
 Be sure if you wrap a gift to use quality paper
Gestures
 A toss of the head means” come here”
 Norwegians never stand up when somebody enters the room
 Thumb and forefinger forming a circle is considered to be insulting for Norwegians
 Be sure to stand up when you are introduced to somebody
Entertaining
 A person who extends an invitation pays for the meal
 Norwegians usually have dinner around 5 pm, and at formal meals the dishes are often
served twice. It is customary to serve meals family style – in large serving dishes placed
on the table.
 Please make sure that your hands are not kept in your lap at the table
 It is preferable to finish everything on your plate
 At the end of a meal, Norwegians usually say TAKK FOR MATTEN that means
“thank you very much for the food”

Common traditions
The Norwegians, as descendants of the Vikings, consider having Viking blood in their veins a
point of personal pride. Today, Scandinavians still like to keep reminders of their Viking
ancestors around them, including Viking themed coffee cups, warrior figurines, coasters and
trivets, to name a few. Vikings are also a dominant theme in tourist items. It seems Scandinavian
pride in the Vikings has not abated, despite scholarly efforts to turn them into farmers and
craftsmen.

National holidays
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January 1 - New Year’s Day,
Second Sunday in February - Mothers Day
March - Schrovetide (Fastelavn) – Shrovetide, the day preceding Ash Wednesday and
celebrating the start of Lent
April - Easter
May - Whitsun - Whit Sunday is the official flag day and both Sunday and Monday are
church festivals.
1st of May - Workers’ International Day
17th May - Constitution Day
23rd June - Sankhansaften (Midsummer’s Eve).
3th December - Santa Lucia day, the feast of light when institutions of various kinds hold
Santa Lucia processions.
December 31 - New Year Eve

Useful links
http://odin.dep.no/odin/engelsk/
http://www.norway.org/
http://www.norway.com/
http://www.visitnorway.com/
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RUSSIA
Location
•
•
•

The total area of the Russian Federation is 17.075.200
square kilometers.
Border countries: Azerbaijan, Belarus, China, Estonia,
Finland, Georgia, Kazakhstan, North Korea, Latvia,
Lithuania, Mongolia, Norway, Poland, and Ukraine.
Capital – Moscow

Climate
The compact shape of the Russian Federation produces a dominance of continental regimes. Its
northerly latitude ensures that these are cold continental regimes, open to Atlantic and Arctic
influences. There are really only two main seasons, winter and summer, spring and summer being
a very brief change from one extreme to the other. Extreme winter cold is the outstanding weather
characteristic of most of the country. The average temperature in January is -8 C in St.
Petersburg, and -58 C in Verkhoyansk (Sakha Republic).

Population


Population – approximately 144 million people

Languages



Official language – Russian. There are however more than 140 other languages and
dialects spoken throughout the Russian Federation.
Foreign languages – English is taught in primary schools starting in third grade

Currency
Ruble, divided into 100 kopeks

Primary industries







Aviation;
Machinery/ equipment;
Natural gas, petroleum products, and crude oil;
Space technology;
Diamond mining;
Gold mining.

Business style




Normal working hours are from 9 am to 6 pm, Monday through Friday, with one hour for
lunch.
Russians expect to receive formal, written requests and formal invitations to meetings.
Be factual and include all levels of technical details
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Be sure to have business cards with you, and as a courtesy have a Russian translation on
the back of the card (most Russians do not read English).
Russian business people have a tendency to say “yes” (DA) or “may be” (MOZHET
BYT’) during negotiations, indicating that they understand. This does not mean a formal
yes, rather it signals that it is possible.
Russians prefer to get more concessions from the other side of the table rather than give
their own.
You may be asked to sign a PROTOCOL after each meeting. It is not a formal
agreement, rather it is a statement of initial agreement.
Be prepared to wait several hours/days or weeks for a final decision during negotiations.
Russians take time in finalizing negotiations.
Tea and coffee are served during meetings, and full meals are often provided following
initial business meetings.
At the end of a formal visit or business meeting, Russians like to exchange gifts. It is
appropriate for the gift to carry the name of the company or home city.
Most Russian organizations are hierarchical. Try to send individuals to meetings who
have the same level of authority as members of the Russian delegation.

Etiquette rules
Forms of address
 Russian names are listed in the same way as in the West, but Russian names contain
middle names that are called patronymic names. Patronymic names mean that they are
derived from the first name of one’s father. For example, the name Vladimir Petrovich
Krasnov means that his first name is Vladimir, his last name is Krasnov, and his middle
name means son of Peter (Petrovich)
 The last name of Russian women adds the letter “a” at the end of the last name as a
gender marker. For example, Mr. Krasnov and Mrs. Krasnova. Women’s patronymic
names follow the same rule: the middle name will also use the letters “na”, so her name
will be Olga Petrovna Krasnova.
 Never use the first name, unless you are allowed to do so.
 Among themselves, Russians often use a variety of diminutives and nicknames.
 The most appropriate way for foreigners to address Russians is to use the forms Mr. and
Mrs.
Greeting style
 Good friends usually engage in a noisy embrace and kiss each other on the cheeks
 During the first meeting Russians usually greet you by shaking a hand and stating their
name.
 Take off your gloves when shaking hands.
 Do not shake hands over the threshold of a doorway.
Dress
 Business dress is very conservative. Russian clothing style tends to be more westernized
in recent years. Men should not take off their jackets without asking. Dress casually for
dinner in someone’s house. In Russian Orthodox churches, women should wear an
appropriate length skirt and cover their heads with a scarf.
 Make sure that you have warm clothing if you go to Russia during the winter time
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Gift giving
 Russians appreciate gifts that carry the symbol of the foreign country such as books,
paintings, etc.
 Flowers are the best gift to women. However, never give an even number of flowers to
women. An even number of flowers is considered to be given only during funerals.
Usually Russians give five or seven flowers such as roses or carnations.
 Do not give liquor as a gift to Russians; it is appropriate only if you are invited for dinner
to a Russian house.
 Small gifts, such as candies, for children are always appropriate.
Gestures
 The “thumbs up” gesture indicates approval among Russians
 Russians generally do not like when people whistle since it is considered to be bad luck.
 Do not put your thumb between your first two fingers. It is considered
to be a very rude gesture.
Entertaining
 When entering a Russian home you will be expected to remove your
shoes
 Dinner is usually held around 7 pm
 It is a great honor to be invited for dinner to a Russian house.
 It is good to know some toasts. The most common toast is NAH-ZDAROE-VYAH

Common traditions
Russia is a multicultural country, with a very large number of minorities who have their own
culture, distinct from the Russian culture. However, under the influence of the central government
in Moscow, a number of Russian customs and traditions have spread all over the country.
 Hospitality at the table: Russians like to entertain in their homes around a very elaborate
meal. They will invite numerous guests, and rather than have them stand around a buffet,
they will go to great length to ensure everybody is seated around the table. By the time
the guests arrive, the table will be covered with “zakuski”, or hors d’oeuvre, to be
consumed with vodka or some other hard liquor. Multiple toasts will be borne by the host
or by honored guests, before everybody downs a shot of vodka. Women may dispense
with the vodka ritual, it is more difficult for men to be excused, unless they have a health
problem. Several courses will be served throughout the meal, and vodka may be replaced
by wine, champagne, etc. Singing is very common in Russia, and usually performed by
the end of the meal.
 Church customs: the influence of the Orthodox church has spread far and wide in Russia,
to the point that numerous Orthodox beliefs and rituals have been adopted by the entire
population, no matter what their ethnic background. For instance, it is common all over
Russia to have a memorial 40 days after a person has passed away, and married people
wear their ring on the right hand, widowers on the left. Before taking a trip, people sit
down for a few minutes and stay silent, a remnant of the prayer being said before
traveling.
 Education: cultural and academic achievements are highly prized in Russia, and the
population as a whole has the highest literacy rate in the world. Russians read a lot, they
know not only their own but also foreign literature. They appreciate poetry, classical
music, ballet, sculpture and paintings to a degree rarely found in today’s world.
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Respect of elders: there is great respect for grandparents and older people. Children are
taught to behave in the presence of their elders. The same respect extends into the
hierarchy observed in the workplace and in the political world, where management and
leadership figures are treated with great deference.
Asian influence: most of Russia is in Asia, and repeated invasions from the East have
contributed to reinforce the Asian characteristics of Russia. Russians have a very
fatalistic strain in them, and readily obey figures of authority. In everyday life, tea is the
preferred drink, Siberian dumplings or pelmeni is a favorite snack, and long fur coats are
worn with great pride. The place of women in society is evolving, but women are still
expected to know their place. In a sense, this is considerable progress, since Russian
women until the late 16th century were kept in separate quarters and could not show their
face in public.

National holidays
January 1,2
January 7
March 8
Moveable Sunday
May 1,2
May 9
June 12
November 7
December 12

New Year
Russian Orthodox Christmas
International Women’s Day
Russian Orthodox Easter
Spring and Labor Day
Victory Day
Russia Day
Day of Concord and Reconciliation
Constitution Day

Useful links




Government webpage – http://www.gov.ru/
Daily News – www.ntvru.com, www.novosti.ru, www.lenta.ru
Indigenous peoples of Russia - http://www.raipon.org/english/index.html

NORTHERN FORUM MEMBER REGIONS
CHUKOTKA AO
Location
The Chukotka AO is situated in the extreme Northeast of Russia,
bordered by the Arctic Ocean in the North and the Chukchi and
Bering Seas in the east. The Bering Strait separates Chukotka from
Alaska. The total area of the region is 737.700 square kilometers.
Population
The total population of Chukotka Autonomous Okrug is 72.000 people. The indigenous
population is 17.000 people.
Capital
Anadyr
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Governor
Mr. Roman Arkadievich Abramovich
Climate
During the winter the temperature in the Western continental parts of the Chukotka region often
reaches – 44 to -60 ° C. In the Eastern part, the wind is especially strong, snowstorms sometimes
continue for many days on end. Summer is short, rainy and cold, in some places snow never even
melts. Permafrost is everywhere and starts very close to the ground surface. Average
temperatures vary greatly: in July from +4 °С to +14 °С and in January from - 18 °С to - 42 °С.
Major industries:
 Gold mining
 Mineral extraction
 Fisheries
 Reindeer herding
 Marine mammal hunting; and
 Trapping.
Indigenous Populations
 Chukchis – 12.000 people
 Yupik Eskimos – 1.400 people
 Chuvantsy – 950 people
and some smaller groups.
Particular traditions
Chukotka has a long tradition of exchanges with Alaska, going back thousands of years. The
Maritime Chukchi and the Yupik who live along the coasts of Chukotka are directly related to the
Inupiat and Yupik people in Alaska, and trading by sea was common until the border closed
during the Cold War. Visits between the two sides have resumed since, and families have been
reunited after many years of separation. However, Chukotka is still under a special regime, and
Russians and foreigners alike need a special authorization from the Governor to visit the region.
Useful Links
www.chukotka.org
www.chukotken.ru

EVENK AO
Location
The Evenk AO is a part of the Krasnoyarsk Krai and shares borders
with the Taimyr Autonomous Okrug, the Republic of Sakha, and the
Irkutsk Oblast.
Population
20.000 people
Capital
Tura
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Governor
Mr. Boris Nikolaevich Zolotaryov
Climate
The climate is a severely continental one. Average temperatures in January are from -34 to -38°C,
the lowest down to -60°C. Summer is short and warm. Average temperatures in July vary
between +13°C and +15°C, with maximums up to +35°C. Precipitation levels range from 300
mm up to 500 mm a year, mostly in the summer. Permafrost is present over most part of the
territory.
Major Industries:
 Mineral resources such as graphite, calcite, and others;
 Oil and natural gas;
 Fur trapping for mink, muskrat, squirrel, and ermine.
Indigenous Populations
 Evenks 14%
 Yakuts 3.7%.
Particular traditions
Many traditional Evenk dishes are based on fish, often served lightly smoked. The Evenks also
prepare a variety of dishes using reindeer products, like meat, fat and milk. All the food is
traditionally cooked over a camp fire, which gives it a deeper flavor.
Useful Links
http://www.evenkya.ru/eng/

KAMCHATKA
Location
Kamchatka is located in the northeast, and includes the Kamchatka
peninsula, the Kuril Islands, and the Karagandinskiy Island. The total
area is 472.300 square kilometers.

Capital
Petropavlovsk-Kamchatski
Population
390.000 people.
Governor
Mr. Mikhail Borisovich Mashkovtsev
Climate
The climate of the peninsula represents a rare combination of different climate zones : moderate
maritime, continental and Arctic etc., created by volcanoes and volcanic peaks, cyclones, and
underground heat, as well as Arctic vicinity, and separated from each other sometimes only by a
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few hours of driving or even walking. The long winter is followed by a short summer. Rainfall is
the most abundant in the Russian Federation, up to 1.100 mm per year. The climatic features of
the coast are thick fog, strong winds and heavy rain. The winter is relatively mild; the temperature
seldom falls below -15 C. In the central section of the peninsula the climate has marked
continental features. In the valley of the Kamchatka River, sheltered east and west by mountain
ranges, the temperatures falls to -30 C or lower.
Major Industries
 Gold mining
 Fisheries
 Fish processing
 Timber
 Geothermal energy production.
Indigenous population
 Koryaks
 Itelmens
 Evens
 Chukchis
 Aleuts.
Particular Traditions
A volcanic peninsula with a very varied climate, Kamchatka offers numerous options for visitors,
including viewing and hunting some of the largest brown bears on earth, sports fishing, mountain
climbing etc. Nature-lovers find a wide range of trekking opportunities, ranging from exploration
of the volcanoes and the Valley of the Geysers to the bird colonies on the coastline.
The Koryaks of Kamchatka, as well as the Chukchis and Evens are very dependent on reindeer
herding fishing along the seashore, while the life of the Itelmens and the Aleuts revolves around
the sea and fishing.
Useful Links
www.wildrussia.co.uk
www.kamchatka.ru
www.kamchatka.us
http://www.kamchatka.org.ru/

KHANTY-MANSYISK AO
Location
The Khanty-Mansyisk Autonomous Okrug is located in the central part
of Russia in Western Siberia.


Capital

Population
The population is 1.409.900 inhabitants.
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Khanty-Mansyisk
Governor
Mr. Alexander Vasilievich Filipenko (current Chairman of the Northern Forum Board of
Governors)
Climate
Khanty-Mansiysk has a continental, temperate climate. The average temperature in January falls
between -18 degrees to -23 degrees Celsius. Averages in July are between 16 degrees to 19
degrees Celsius. The northern part of the region has permafrost.
Major Industries
 Oil and gas production and processing;
 Electric Power Industry; and
 Timber Industry.
Indigenous Populations
 Khanty
 Mansi
 Woodland Nenets
Their total number represents 1.5% of the population.
Particular Traditions
The Khanty-Mansiysk AO has seen a spectacular oil boom in recent years. The development of
the oil and gas industry contributes greatly to the wealth of the region, making it possible for the
average lifestyle to improve, transportation and communication to reach far beyond its borders,
and small enterprises to start.
Oil companies are encouraged by regional and international entities to provide assistance to raise
the economies of the local Native reindeer herders, whose lives have been affected by the boom.
Useful Links
www.hmao.wsnet.ru, www.hmao.wsnet.ru/english/index.htm
http://www.hmao.wsnet.ru/english/economE/prom/frame.htm

KOMI REPUBLIC
Location
The Republic of Komi is located in the east of the European part of Russia, near the Ural
Mountains.
Population
There are approximately 1.250.000 inhabitants.
Capital
Syktyvkar; with a population of 270.000
Governor
Mr. Aleksander Vladimirovich Torlopov
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Climate
Most of the region is in the temperate zone with a continental climate, with the exception of the
northern part which has a subarctic climate. In January, the average temperature is -17 C to -20 C
and in July between 11 C to 15 C.
Major Industries
 Forestry-related industries such as lumber, wood processing, and paper manufacturing;
 Energy Production;
 Oil refining; and
 Machinery.
Indigenous Population
Komi People (23%)
Particular Traditions
The Komi reindeer herders lead a traditional lifestyle very similar to that of other Finno-Ugrian
Natives, like the Khanty, the Mansy and the Nenets. Like them, their way of life is impacted by
the industrial developments in the region, particularly oil, gas and timber.
Useful Links
http://www.rkomi.ru/

MAGADAN OBLAST
Location
The Magadan Oblast is located in the north-eastern part of Russia. The
area of the oblast is about 461.400 square kilometers.
Population
The total population of the oblast is 252.000 people
Capital
Magadan, 121.400 inhabitants
Governor
Mr. Nikolai Nikolaevich Dudov
Climate
The climate is sub-Arctic. The region's harsh climate is regulated by the Pacific and Arctic
Oceans and two mountain ranges. The average temperature in January ranges from -19C along
the Sea of Okhotsk to -38C in the interior. Average July temperatures are from 5C to 16C.
Major Industries
 Mining
 Construction
 Transportation
 Machinery
 Materials Procurement.
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Indigenous Population
 Chukchi (2.3%)
 Evenk (0.7%)
 Koryak
 Chuvash.
Particular Traditions
In 1932, for the first time in the history, a gulag was built in Magadan. Later, many detention
camps were built on the Kolyma River. Magadan’s gold mining was developed through
prisoners’ labor.
Useful Links
www.magadan.ru
www.kolyma.ru

NENETS AO
Location
The Nenets Autonomous Okrug is located in the northern part of Russia.
The total area of the Nenets Autonomous Okrug is 177.000 square
kilometers.
Population
The total population is about 55.000 people
Capital
Naryan-Mar
Governor
Mr. Vladimir Yakovlevich Butov
Climate
The climate is harsh. The average temperature in January is -12 to -22 C and in July +6 to 13C.
Major Industries
 Oil and gas
 Reindeer herding
 Marine mammal hunting and
 Fishing.
Indigenous Populations
 Nenets (6.423)
Particular Traditions
The Nenets Autonomous Okrug is located in the northernmost part of the Arkhangelsk Oblast.
The indigenous population, the Nenets, derive their living from reindeer herding, but also from
trapping and fishing.
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Useful Links
http://members.tripod.com/~argun/naryanmr.htm
Map: http://odur.let.rug.nl/~bergmann/russia/regions/rus83nen.htm

ST. PETERSBURG (City of)
Location
Saint-Petersburg is the second largest city in the Russian Federation after
Moscow and is located on the banks of the Neva River in Northwest Russia.
Population
The total population of Saint Petersburg is about 5 million people
Governor
Mrs. Valentina Ivanovna Matvienko
Climate
St. Petersburg's climate is mild compared to that of the more continental areas of Russia. The city
is on the Baltic Sea, which influences the climate and keeps it humid year-round with heavy
precipitations in the summer. Winter temperatures as low as -10 Co are normal, and - 20 Co is not
unusual. The average winter temperature is -6.9 Co. In the summer, temperatures range around
+20-25 Co.
Major Industries
 Machine manufacturing
 Power generation
 Fuel production; and
 Food production.
Particular Traditions
The city was built by Peter I (Peter the Great), who sought an outlet to the sea and a port for trade
through the Baltic. The fortress of Peter and Paul was erected to defend the projected new capital,
which was to be a modern city and a “window looking on Europe.” Construction was carried out
at tremendous human and material cost. The capital was moved from Moscow in 1712. Italian
and French architects planned the city, giving it the spacious, classical beauty that it has retained.
From the second half of the 18th century, Saint Petersburg was also the country's principal
industrial center, at first for shipbuilding and engineering and later for textiles.
Useful Links
www.spb.ru
http://www.petersburg-russia.com/
http://www.travel.spb.ru/
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SAKHA REPUBLIC (YAKUTIA)
Location
The Sakha Republic is the largest republic on the territory of
the Russian Federation, with a total area of about 3.000.000
square kilometers, or one-fifth of the territory of Russia.
Population
There are about 1 million people living in the Republic.
Capital
Yakutsk
President
Mr. Vyacheslav Anatolievich Shtyrov
Climate
Sakha has a continental climate. About 40% of Sakha lies above the Arctic Circle and all of it is
covered by permafrost. Sakha is also known for its climate extremes, with Verkhoyansk being the
coldest spot in the northern hemisphere, where the temperatures reach as low as -70°C in January.
Temperatures in the summertime can go as high as 40°C.
Major Industries
 Diamond mining
 Gold mining
 Tin mining
 Coal and natural gas extraction
 Timber
Indigenous Populations
 Sakha (Yakuts) – 440.000
 Evenks
 Evens
 Yukaghir
 Chukchis
 Dolgans
Particular Traditions
 The traditional Yakut religion is shamanism. The Yakut also believe in higher deities, such as
the sky god Uluu-Toyon. One of the main duties of the shaman is to cure sick people by
driving out spirits believed to cause the illness.
 The Yakut made a great variety of utensils out of wood and leather, including a bag used to
ferment mare's milk to make a drink called kumys.
 Issiyakh is the official New Year’s Day, celebrated on June 21st.
Useful Links
www.sakha.ru
http://www.yakutiatravel.com/eng/main.htm
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SAKHALIN OBLAST
Location
Sakhalin Island is one of the largest islands in Russia occupying an area of
almost 77.000 square kilometers. There are other islands in the Oblast, like
the Commandor Islands in the Bering Sea and the Kurile Islands which form
the Eastern edge of the Okhotsk Sea.

Population
608.000 people
Capital
Yuzhno-Sakhalinsk
Governor
Mr. Ivan Pavlovich Malakhov
Climate
The climate varies considerably between the south and north, east and west. The average monthly
temperature in January ranges from -19.7°C to -23.3°C in the north of Sakhalin and from -9.7°C
to -13.7°C in the south. Most of the island is affected by monsoons, and winter cyclones bring
heavy snowfall and powerful storms. Summers are often cool and humid, with fog along the
shorelines. The autumn typhoons bring stormy winds and heavy rainfall.
Major Industries
 Oil and gas
 Fishing
 Lumber
 Pulp mills; and
 Coal mining.
Indigenous Populations
 Nivkh
 Orochi
 Ainu
Particular Traditions
The aboriginal population of Sakhalin Island are the Nivkh and some Ainu. The island served as a
detention center in the 19th for czarist Russia, and its ownership was disputed for a long time
between Japan and Russia. The influence of both countries on the island can be felt to this day.
Sakhalin has now become the fastest growing region in the Russian Far-East due to large oil and
gas fields, and the capital, Yuzhno-Sakhalinsk has the highest number of foreign workers in
Russia after Moscow.
Useful Links
www.sakhalin.ru
www.sakhalin.ru/engl/business/business.html
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VOLOGDA OBLAST
Location
The Vologda Region is part of the Northwest Russia Federal District,
bordering the Leningrad Region and the Karelia Republic in the west, the
Arkhangelsk Region in the north, the Kirovsk Region in the east and the
Novgorod, Tver, Yaroslavl and Kostroma regions in the south.
Population
There are 1.324.000 people in the oblast
Capital
Vologda
Governor
Mr. Vyacheslav Evgenievich Pozgalyov
Climate
The Vologda oblast’ is characterized by a moderately continental climate: a cold snowy winter
followed by a short but warm summer. The average temperature in January is -110 C and in July
170 C.
Major Industries
 Ferrous metals
 Timber
 Mechanical Engineering
 Chemical Industry.
Particular Traditions
For a long time Vologda Oblast has been famous for its traditional crafts that are steeped in
Russian legends and tales. One of them is the Vologda lace, which has gained world-wide
recognition for its high artistic value as a rich ornament and excellent workmanship. The earliest
laces date back to the 17th century. The lace woven from golden and silver threads decorated
rich civilian and church garments and was mostly used by the nobility.
Useful Links
www.vologda.ru
www.vologda-oblast.ru

YAMALO-NENETS AO

Location
Yamalo-Nenets AO is located in the northern part of Russia and occupies
the northern regions of the world-largest Western-Siberian Plain. The
total area of the Okrug is 750.000 square kilometers.
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Population
The total population is about 500.000 people
Capital
Salekhard
Governor
Mr. Yuri Vasilievich Neelov
Climate
Long winter, short and cool summer, strong winds, thin blanket of snow - these factors contribute
to the earth freezing deep below the surface. The average annual temperature has negative values,
in the Far North - about 10C below zero. The winter is cold and lasts for 8 months. The minimum
winter temperature is -59C. The summer is short, moderately cool.
Major Industries
 Oil and gas
 Timber;
 Mineral resources
 Power generation.
Indigenous Populations
32.000 indigenous people
 Nenets
 Khanty
 Selkup.
Particular traditions
Historically, the people in Yamalo-Nenets were famous in Russia for the Obdorskaya Fair during
which people all over Russia came to trade furs, fish, boats, and other goods. The monetary unit
was white sable, the price of which was approximately ten rubles and fifty kopecks.
Useful Links
www.yamal.ru
http://www.yamal.ru/new/index02.htm
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SWEDEN
Location
•



Northern Europe, bordering the Baltic Sea, Gulf of Bothnia,
Kattegat, and Skagerrak, between Finland and Norway
Total area: 449.964 sq km
Capital: Stockholm

Climate
The climate varies considerably because of the length of the country. Winters may be bitterly
cold, notably in the North, but it is a dry cold. During the winters you may expect heavy frosts
and bountiful snowfalls. Summers may be very hot but become shorter as you move further
North. Average temperature in the North (Kiruna) is -16°С on February and 14°С on July. In the
South (Malmo) the average temperatures are 1°С in February and 17°С in July.

Population
8,950,000 inhabitants.

Languages
The official language is Swedish but Finnish, Sami, English and German are also common

Currency
Swedish krona

Primary industries







Automobile industry
Electronic and electrical appliances
Chemical and pharmaceutical products
Timber, cellulose
Hydropower
Iron ore

Business style




Appointments should be made in advance, usually two weeks. In Sweden, a direct
approach is seen as a sign of efficiency and a wish not to waste the other person's
time.
Personal status is of relatively small importance in Swedish business life. An
executive is most of all considered to be a specialist in managing companies and he is
therefore not socially superior to a specialist in any other field.
Heated debates are very unusual at business meetings, and criticism has to be
presented in a non-personal and diplomatic way. Unlike the situation in most other
countries, Swedish business culture strongly favors compromising
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Etiquette rules
Forms of Address:
 People without a professional title should be addressed as Mr, Mrs or Miss followed by
the last name. Those with a title should be addressed by the title, for example Doctor,
followed by their last name.
Greeting
 A handshake is the standard greeting although good friends may not bother.
Dress:
 Dress conservatively for appointments, men should wear a suit, and women suits or a
dress
 Swedes are quite fashionable in public
Gift Giving
 Flowers, liquor, cake or chocolates are appropriate gifts and because liquor is very
expensive in Sweden, it is appreciated as a gift.
Gestures
 There are generally not many gestures used by Swedes and you should follow your host’s
lead.
 Swedes are relatively quiet and thus out of respect you should be aware of the tone and
level of your voice.
 Eye contact is expected
 Physical contact besides a handshake is not appropriate and personal space is important
Entertaining
 Formal business lunches and dinners are common and reservations should be made in
advance. Usually spouses will not be invited to lunches but may be invited to dinners.
 Although co-workers may be considered friends, they will not usually socialize after
working hours.
 An appropriate gift when invited to a Swedish home is flowers.
 The toast “Skoal”(Cheers) is quite formal in comparison to the rest of Europe so it is
polite to wait until those older than you make a toast.
 If you are seated beside your host, be prepared to make a speech or a toast.

Common traditions
It is well known that the Swedish Vikings were different from the other Nordic Vikings. The
Swedish Vikings went east to explore the Orient. They sailed down the huge Russian rivers, and
reached Kiev in Ukraine, the coasts around the Black Sea, and eventually arrived in Istanbul in
Turkey, which they called "Miklagaard". They traded furs and slaves (whom they captured on
their way south), and in return they received glass-ware, jewelry, silver coins etc. Their name in
Russian is “Variaghi”, and they were among the founders of the Russian principalities in the
North.

National holidays
January 1: New Year's Day
January 6: Epiphany
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Moveable Friday: Good Friday
Moveable Sunday: Easter Sunday
Moveable Monday: Easter Monday
May 1: May Day
Moveable Thursday: Ascension Day
Moveable Sunday: Pentecost
Moveable Monday: Whitmonday
June 6: National Day of Sweden (not official yet)
Third Saturday of June: Midsummer Day
First Saturday of November: All Saints Day
December 25: Christmas
December 26: Boxing Day

Useful links
http://www.sweden.com/
http://www.sverigeturism.se/smorgasbord/smorgasbord/industry/business/culture.html

56

UNITED STATES
Location
North America, bordering both the North Atlantic Ocean and
the North Pacific Ocean, between Canada and Mexico. The
total territory covers 9.629.091 sq km.

Climate
Mostly temperate, but tropical in Hawaii and Florida, Arctic in Alaska, semiarid in the great
plains west of the Mississippi River, and arid in the Great Basin of the southwest; low winter
temperatures in the northwest are ameliorated occasionally in January and February by warm
chinook winds from the eastern slopes of the Rocky Mountains

Population
280 million people

Languages
English is the country’s official language, Spanish the second most common language in the
country.

Currency
US Dollar

Primary industries











Oil and gas
Motor Vehicles
Aerospace
Telecommunications
Chemicals
Electronics
Food Processing
Consumer Goods
Lumber
Mining

Business style
Getting down to business takes priority over socializing in American business. Americans believe
that a relationship will develop as the negotiations progress and are characterized as being very
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direct in business. In addition, they do not mince words when evaluating a product or service and
expect the same frankness in return. For the most part, they will rely on hard data, financial
analyses, and past experiences as opposed to subjective responses. The "bottom line" or
profitability of a deal generally is the leading objective in negotiations. Decision-making is more
direct than in some cultures, with one or a handful of people being responsible for the final
decision. Individual accountability is important in the U.S., and fewer decisions are made by
committee. It is not unusual in American business for lawyers to be present, drawing up
agreements that, once signed, will be binding.

Etiquette rules
Forms of Address
Mr. and Mrs. followed by last name. Ms. is commonly used for single women or women who do
not wish to disclose their marital status.
Greeting
Handshake
Dress
 Formal for business
 Casual after hours.
Gift Giving
Gifts of most types are welcome, but it is not customary to exchange gifts in business meetings.
Gestures
Most gestures are considered acceptable except showing the middle finger or making lewd,
sexually explicit gestures.
Entertaining
 Americans offer and drink coffee as a social mechanism to get to know new people
 Many business functions will occur in restaurants

Common traditions







Holidays are built on patriotic, religious, and human rights issues. They also reflect a
strong work ethic and business sense.
Religion has a very important place in the life of the Americans. It is therefore quite
common to start a meeting or a conference with a prayer said either by a religious leader
or a guest of honor. While the prayer is said, you are expected to take off your hat if you
are wearing one, bow your head and be silent.
Since the country can be characterized as a melting pot, the traditions found in the United
States are a combination of customs from the world over and their amalgamation into a
common culture.
With the expansion of the population into the West in the 19th century, a culture
developed around the figure of the cowboy, symbolizing the individualistic, free-ranging
and adventurous new dwellers, who remains to this day a powerful icon for the country.
Most Americans today live in large cities, working in the city itself and residing in the
suburbs with long commuting time back and forth on crowded highways. With the need
to communicate 24 hours a day, 7 days a week (24/7), they have developed a very
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efficient communication network, using cell phones, PDA’s and the Internet to stay in
touch with their office and their family.
Most communities are highly dependent on the automobile and public transportation is
not as efficient or available compared with other countries.

National holidays
January 1: New Year's Day
January 19: Martin Luther King, Jr.'s birthday (observed)
February 16: President's Day
May 31: Memorial Day (observed)
June 14: Flag Day
July 4: Independence Day
September 1: Labor Day
November 11: Veteran's Day
November (last Thursday): Thanksgiving
December 25: Christmas

Useful links
http://globalgateway.monsterindia.com/wa/jobhunting/gg010517_001/
http://www.cia.gov/cia/publications/factbook/geos/us.html
http://www.planetware.com/national/US/INFO.HTM
http://www.business.gov/

NORTHERN FORUM MEMBER REGIONS
ALASKA (STATE OF)
Location
The State of Alaska is located in North America in the extreme
northwestern part of the continent. Alaska is geographically isolated
from the rest of the United States and borders Canada and Russia.

Population
The population of the State of Alaska is 643,786.
Capital
Juneau
Anchorage is the cultural, economic, and transportation center, and largest city.
Governor
Mr. Frank Murkowski
Climate
There are three primary factors that influence the climate of Alaska: latitude, distance from the
sea and elevation. There are three main climate regions in Alaska: Arctic, continental, and
maritime. The average temperature in January is -9°С and 15°С in July in Anchorage. For
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Fairbanks, the averages are -23°С in January and 17°С in July. Arctic regions are experiencing a
definite climate change as winter temperatures are getting warmer.
Primary Industries:
 Oil and gas
 Tourism
 Timber
 Fisheries
 Defense
 Trade with Russia, Japan, South Korea and China
Indigenous Populations
•
•
•
•

Inuit and Aleut (Inupiat, Yup’iit, Aluutiq, Koniag and Unganvan)
Athapascans (Dene, Gwich’in, Tanana, Eyak)
Tlingit and Haida
Kenaitze, Chugach, and other small Native groups

Particular Traditions
Alaska is a very diverse land with rich history and culture. About a dozen major indigenous
groups claim Alaska as their home. Alaska was conquered by the Russian Empire in the early
1700s and was ruled by Russia until it was sold to the United States in 1867. Since Alaska did not
officially become a state of the United States until 1959, the process of widespread
Americanization did not actively begin until the early 20th century. English is now the official
language, but numerous indigenous languages are widely used in some communities and
churches. Alaska’s culture is a unique blend of Native, Russian, American and European
influences. Alaskans pride themselves in being tougher than other Americans, more
individualistic and nature-oriented. The state’s official sport is dog mushing, and the town of
Girdwood features an annual extreme winter sport event.
Useful Links
Government: http://www.state.ak.us
News: http://www.adn.com
Indigenous Population: http://www.nativefederation.org/flash.html
Travel: http://www.alaska.com/akcom/v-css/

